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Problemstatement and Relevance

e collaboration creates new opportunities (esus & Franco, 2016)
and contributes to diversification (piciemente etal, 2020) T N

e digital marketing as a great opportunity for
agriculture (stwriate & scuderi, 2019)

o more Visibility (noliseisen, 2022)
o reaching new target groups (choietal, 2021)

= (digital) technologies as important drivers for the .
sustainable development of agriculture and tourism (xaid et al., 2021)
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Theoretical background of the study |

Smart Data Management

* measures for the planning,
development, implementation
and management of various
Systems (zide & jokonya, 2022)

* achievement of competitive
advantages (e.g., personalized
offe rs) (Choi et al., 2021)

Digital interfaces

e aim: more specific use of data (tacam

& Salvetat, 2021)
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Source: Enva ents; Mind(

promotion of communication (Haidet
al., 2021; Park et al., 2020)

provision of information (aremaetal,
2021; Jesus & Franco, 2016)

when setting up digital interfaces,
it is important to provide sufficient
information and update it
continuously (sengel et al,, 2021)
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Theoretical background of the study Il

Direct marketing of events

* diversification potential (offers of e.g.,
pony rides, tastings) (it & slau, 2020)

* increasing revenue (uikneretal, 2022) and the

level of awareness of a region
(Elghannam et al., 2020; Giaccio et al., 2018)

* faster response to different customer b U
reqUirementS (Hollinger et al., 2020; Pochtrager & Wagner, 2018) N 1
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Aim of the study Qualitative research:

* 49 semi-structured interviews
* 5 focus groups with 41 participants

in Vorarlberg and Tyrol between 2022
and 2023

The research question is:

How can innovations in digital interfaces and platforms facilitate the booking of
agricultural events (e.g., integrated email templates in the booking process)?

The aim of this study is:
(1) to improve the quality of collaboration between these sectors,
(2) to influence the demand for agritourism and
(3) to examine how SDM foster agritourism marketing and the booking of
agricultural offerings
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Coding tree and Key statements

Digital diversification Challenges
Data for use
\ / \ deed value
CHL @] -~
Functions and services Smart Data Management ¢ Booking and communication

o |

Challenges Rural experiences
and events Authenticity

Devices used Use of apps

Functions Challenges

Figure 1: Coding tree of digital diversification (created with MAXQDA-2024)
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of events \
\ Cooperation
Added value D|g|tal mterfaces

"So my experience in designing such services, apps [...] is
that if you really want it to be usable for everyone, then it
really has to be [...] as primitive as possible." (Ex1)

"[...] at our hotel, for example, we have a 'Schnaps' farmer,

we have him on our drinks menu, he is also there with his
showroom, and tasting appointments can be arranged
there [...]." (B8)

"A digital solution is also work, you always have to wait
and stay up to date." (B8)
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Main results |

Smart Data Management

e supporting companies with regard to
positioning, addressing the target group
and saving resources

e useful data about products, companies
and customers

 data protection regulations as the biggest
challenge

e apps are useful

Source: Envato Elements; MindCon
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Main results Ii

Digital interfaces

e common interfaces to improve collaboration,
but personal contact with partners is still
Important

* closing information gaps and promoting
events

* simple, clear, efficient and supportive design
of digital interfaces

* high cost, maintenance and data
management effort

Source: Envato Elements; M
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Main results Il

Booking and communication of events

events: tastings, pony rides, show farms, herb hikes
expansion of offerings through cooperations
authenticity is important

marketing: online (e.g., social media, apps) and
offline (e.g., flyers, posters)

data exchange is important for offering optimal
services (e.g., booking via apps)
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Booking events on the UaB VermieterApp — E-Mail-Template |

e '-

_ ‘ - E-Mail-Templates provide an initial

Siae Pre-Stay-Mail “flip i MEGLEE opportunity to integrate experiences as an
Tes i i s

Post-Stay-Mail
— additional offer directly into the booking
(=] Deutsch Eng“sch process.

Bild: The myZillertal experience shop or own

F H p— A offers will be integrated. This enables

s direct networking of regional offers.

@ @ Darunter habe

verschiedene

————" In this way, Holiday on Farm is not tied to
one provider for experiences, but creates
ST 3 place where basically any provider could
e find its place or the member business
i itself can choose which provider or which
@ Vorgefertigten loTola = | NENUK=Lo

weitere Bilder anzeigen

Betreff:

) L ) 0/70 Zeichen
Deine persanliche Nachricht:

Ve

Bausteine: @-'-

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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Booking events on the UaB VermieterApp — E-Mail-Template li

Bauernhof erleben Experience a farm
£-Mailvorlasen Hier konnen folgende Daten eing .
e The following data can be entered and
A hl UaB Part .B.  mud
(A) Auswahi Ua il==""""" ctored here:

* selection of Holiday on Farm partner
e.g., "myZillertal” or own information
Kurzer Teasertext [T If no selection is made and no text and

NN @

Erlebnisse rund um QU meE  |ink are entered, the "Experience the

o : ! :

Uelmebnb (Dh F farm" block will not be displayed in the
PR L Regionale Erlebnisse & Ang e-mail.

e Ist der Hof kein ,myZillertal“-Pa
myzilertalape Osterreich beheimated, dann ka Y Y VSTV BT EY-CA VI GERIN ETI)

eigenen Hoferlebnisse oder and
or partner logo
Hof-URL: Hierzu kann er selbst eine Ubers

@ individuellen Link zum Baustein short teaser text (max. 160 characters)

@ _ 7 . link to the shop or to myZillertal
Bausteine lassen sich deaktivierg

er im E-Mail nicht angezeigt, er t partner
Damit lassen sich z.B. saisonale
aktivieren und wieder deaktivieren.

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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Booking events on the myZillertal-App

Login/Register v EN v Map Vouchers Wallet MyMoments & Q =

myzillertal

tastings and culinary showroom ©

noble drops & fine flavours - for the delicate palate
You love to participate in tastings and wines or other fine liqueurs are your passion?’

Discover suitable experiences in the region! Whether with friends at your home or directly on site with the master distiller. Have fun finding
enjoyable offers!

Login/Register v EN v Map Vouchers Wallet MyMoments 8 Q —

Here you can taste the finest and the tastiest... < Hof Neuhaus, Appartements - Wechselberger <

FROM €18.00 % S | é

Breakfast at Sylvana’s Wohifiihl Hotel Tasting of fine brandles and liqueurs -
Genuss.Brennerel.Fankhauser

7

[za] Show all 4images

FROM €139.00 2

Help & Support

Description

Ramsal
Our family-run house is located in the district of Burgstall, about 1km outside of Zillert]
Mayrhofen.

Schwendberg

g P E&,n Book now
:K ;@mﬂaymolen

& : ~

Our distillery - Schnapps distilling...

Already since times around Maria Theresia on our hereditary farm with the good fruit L
of our scattered fruit meadows most diverse schnapps are distilled. 3
With our new state-of-the-art distillery, we now produce high-quality Zillertal brandies

ok ELIR 5500 Jetzt buchen

Source: own screenshots from https://www.myzillertal.at/en
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Conclusion

e use of digital interfaces promotes the sale of
regional services

* simple, clear and efficient design of the interfacesp®

* important: knowledge of customer wishes and
needs to improve the online experience

 platform
o online offer creation and booking
o advertising of upcoming offers, e.g., via push
messages

e digital marketing as an additional channel

Source: Envato;Elements; Ming
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