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• demographic change is increasing the demand
for farms to provide social and accessible
services for everyone (Buhalis & Darcy, 2011; Wydler, 2010)

• accessible tourism, e.g., for people with disabilities and seniors (Wydler, 2010)

• senior segment is open for farm vacations

• opportunity for diversification of farms (Ferrara et al., 2023)

 (mobile) information services (e.g., digital platforms) (Nigg & Peters, 2022; Buhalis & 

Michopoulou, 2011) to consider the needs and concerns of these groups (Sempik et al., 2010)

Problemstatement and Relevance

Figure 1: Travel preferences of EU residents with respect to different 
age groups
Source: Eurostat (2021)
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Theoretical background of the study I

Accessible Agritourism Diversification

• people with disabilities are 
dependent on barrier-free 
accessibility and use of 
agritourism offers (Nigg & Eichelberger, 2021; 

Vila et al., 2015)

• examples of agritourism offers: 
herbalism, field walks, tastings

• design of these offers is based on 
the needs and concerns of those 
affected (Sempik et al., 2010)

• contributes to the success of farms 
(Rodrigues Ferreira & Sánchez Martín, 2020; Little & Blau, 2020; 
Mura & Ključnikov, 2018)

• creates new jobs (Joshi et al., 2020; Rodrigues 

Ferreira & Sánchez Martín, 2020)

• linking different events can create 
additional services and new 
market segments (Martini & Buffa, 2015; 

Thompson et al., 2016)

• expanding the offer as a challenge 
(Martini & Buffa, 2015)

Source: Envato Elements; MindCon
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Information and communication technologies

• enable access to agritourism
offers (Nigg & Peters, 2022)

• simple and fast exchange (Bartolini et al., 2014)

• digital interfaces: provision of
information (Arkema et al., 2021; Jesus & Franco, 2016)

• do not neglect data protection
regulations (Reif & Schmücker, 2020)

• important: training and further
education (Costopoulou et al., 2016)

Theoretical background of the study II

Source: Envato Elements; MindCon
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The research question is:

How can accessible agriculture be created for people with disabilities or older 
people and their family members to enable new approaches to responsible 
tourism?

The aim of this study is:
(1) to explore new ways to meet new market demands
(2) to market accessible agritourism as a resource for the development of an 

inclusive tourism offer and
(3) to identify what potentials and challenges farms face in offering such 

programs

Aim of the study Mixed method:

• 41 semi-structured interviews
• 5 focus groups with 41 participants
• 103 completed questionnaires

in Vorarlberg and Tyrol between 2022 
and 2023
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Coding tree and Key statements

"[...] at the end of the day there are a certain number of 

tourists who come to Austria, and the bigger the slice of 

the cake, the better I can make a living from it." (Ex1)

"In my opinion, it also depends a bit on the business. How is 

it set up? What target groups would it like to address? 

Because it's always the target group that you would like to 

address yourself that will take it up." (B5)

"Small businesses have more or less disappeared, the trend 

is towards larger units and the international pressure on the 

global market is increasing." (EXL2)

Figure 2: Coding tree of accessible agritourism (created with MAXQDA-2024)
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Digital collaboration

• expansion of offerings through cooperation

• additional agritourism offers create new
sources of income

• online services are indispensable, especially
platforms and apps

• important factors: broader information
exchange, closing information gaps and
promoting experiences

Main results I

Source: Envato Elements; MindCon
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Agritourism offers

• examples of agritourism offers: tastings, guided
tours, herb walks

• development of these offers: personal initiative and willpower

• challenges: necessary safety regulations to minimize
risks and sources of danger

• booking via platforms or apps

Diversification

• agritourism as potential for diversification

• reaching new customer groups, expansion of the offer

Main results II

Source: Envato Elements; MindCon

Source: UaB Austria



9│ 2°WORLD CONGRESS ON AGRITOURISM – Agritourism is more!    │ 16-18 May 2024 │ BOLZANO/BOZEN - ITALY

Using digital tools

• 40 respondents have difficulties with digital tools

• 47 respondents have concerns about using digital
tools (e.g., misuse of data)

• convenience (n=45), 24/7 accessibility (n=40) and
simplicity (n=36) speak for using digital tools

• digital tools provide access to comprehensive and
up-to-date information regarding accommodation
(n=61) and events (n=56)

• for 47 % of respondents digital tools are too
complicated

Main results III

Source: Envato Elements; MindCon
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Booking of accommodation on digital platforms

Book now

Source: own screenshots from https://www.farmholidays.com/en
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Booking of experiences on digital platforms

Source: own screenshots from https://www.farmholidays.com/en and https://www.mayrhofen.at/en

Source: Embacher (2024), [2008 717 farms, 2013 790 farms, 2018 739 farms, 2020 800 farms, 2024 633 farms]
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Booking of experiences on the UaB VermieterApp I

Experience a farm
The following data can be entered and 
stored here:

• selection of Holiday on Farm partner 
e.g., "myZillertal" or own information
If no selection is made and no text and 
link are entered, the "Experience the 
farm" block will not be displayed in the 
e-mail.

• select your own image (Seekda images) 
or partner logo

• short teaser text (max. 160 characters)

• link to the shop or to myZillertal 
partner

Providing accessible 
leisure activities

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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Booking of experiences on the UaB VermieterApp II

Visualization of accessible 
leisure activities on a map

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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• mission: to make paragliding possible for everyone

• aim: to make tandem paragliding possible for people with limited mobility 
and to teach paragliders with disabilities how to fly again

• target group:
o people with disabilities or mobility impairments who are unable to 

complete a regular tandem paragliding flight
o people with disabilities who have already have a paragliding license
o people with disabilities who want to become paragliders

Paragliding for people with disabilities

Source: own screenshot from the Wheels4flying Business Plan DE (http://www.wheels4flying.com)
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• participation in adventure activities to gain
insights into everyday farm life

• diversification by offering activities that are also
available to e.g., people with disabilities, seniors

• important: authenticity

• digital marketing as an additional channel
 pay attention to
o large lettering
o image captions
o audios

Conclusion

Source: UaB Austria – Biobauernhof Gerlhof
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Regional Development

Does accessible tourism present an opportunity for 
sustainable destination development in agritourism, 

particularly in light of demographic changes?
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