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Problemstatement and Relevance

 demographic change is increasing the demand -
for farms to provide social and accessible
SerVices fOI’ everyone (Buhalis & Darcy, 2011; Wydler, 2010)
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Figure 1: Travel preferences of EU residents with respect to different
age groups
Source: Eurostat (2021)

e accessible tourism, e.g., for people with disabilities and seniors (wydier, 2010)

* senior segment is open for farm vacations

e opportunity for diversification of farms (rerrara et al., 2023)

= (mobile) information services (e.g., digital platforms) (g & peters, 2022; Bunalis &
michopoulou, 2011) tO consider the needs and concerns of these groups sempik et al., 2010)
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Accessible Agritourism Diversification &S Ve
 people with disabilities are e contributes to the success of farms
dependent on barrier'free (Rodrigue§ Fver.reira & Sanchez Martin, 2020; Little & Blau, 2020;
Mura & Klju¢nikov, 2018)
aCCESSIbIIIty and use Of ¢ Creates new jObS (Joshi et al., 2020; Rodrigues
agritourism offers (nigg & richelberger, 2021, Ferreira & Sanchez Martin, 2020)
Viloetal, 2015  linking different events can create
 examples of agritourism offers: additional services and new
herbalism, field walks, tastings market segments (martini & suffa, 2015
* design of these offers is based on Thompson et al., 2016)

the needs and concerns of those  * €xpanding the offer as a challenge
(Martini & Buffa, 2015)

affECted (Sempik et al., 2010)
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r
Theoretical background of the study Il L

Information and communication technologies

* enable access to agritourism
offers (Nigg & Peters, 2022)

* simple and fast exchange (@artolinietat, 2014)

* digital interfaces: provision of
information (Arkema et al., 2021; Jesus & Franco, 2016)

 do not neglect data protection
regulations (Reif & Schmiicker, 2020)

* important: training and further
ed Ucation (Costopoulou et al., 2016)
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Aim of the study Mixed method:

e 41 semi-structured interviews
* 5 focus groups with 41 participants
* 103 completed questionnaires

in Vorarlberg and Tyrol between 2022
and 2023

The research question is:

How can accessible agriculture be created for people with disabilities or older
people and their family members to enable new approaches to responsible
tourism?

The aim of this study is:
(1) to explore new ways to meet new market demands
(2) to market accessible agritourism as a resource for the development of an
inclusive tourism offer and
(3) to identify what potentials and challenges farms face in offering such
programs
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Coding tree and Key statements

Areas of collaboration Accessible Agritourism

S N

—.»
Role of online services Digital collaboration ¢ Diversification Product provision

Added value Agritourism offers

Regionality
Challenges'/ \

Rural experiences Booking
and events

Authenticity Challenges

Cooperation Added value

Figure 2: Coding tree of accessible agritourism (created with MAXQDA-2024)
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"[...] at the end of the day there are a certain number of
tourists who come to Austria, and the bigger the slice of
the cake, the better | can make a living from it." (Ex1)

"In my opinion, it also depends a bit on the business. How is
it set up? What target groups would it like to address?
Because it's always the target group that you would like to
address yourself that will take it up." (B5)

"Small businesses have more or less disappeared, the trend

is towards larger units and the international pressure on the
global market is increasing." (EXL2)
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Main results |

Digital collaboration
e expansion of offerings through cooperation

e additional agritourism offers create new
sources of income

e online services are indispensable, especially
platforms and apps

* important factors: broader information
exchange, closing information gaps and o
promoting experiences &"

J
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Main results Ii

Agritourism offers

 examples of agritourism offers: tastings, guided
tours, herb walks

 development of these offers: personal initiative and willpower

* challenges: necessary safety regulations to minimize
risks and sources of danger

* booking via platforms or apps
Diversification
e agritourism as potential for diversification

* reaching new customer groups, expansion of the offer
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Main results Il

Using digital tools

* 40 respondents have difficulties with digital tools

47 respondents have concerns about using digital
tools (e.g., misuse of data)

* convenience (n=45), 24/7 accessibility (n=40) and
simplicity (n=36) speak for using digital tools

e digital tools provide access to comprehensive and
up-to-date information regarding accommodation
(n=61) and events (n=56)

 for 47 % of respondents digital tools are too
complicated
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Booking of accommodation on digital platforms

Austria v fifi Gift Vouchers [ Online Magazine Services 2 My Profile Q. Search @ EN
I HOLIDAYS
.—,,., ONTHE FARM What would you like to do? ~ Where would you like to go? ~ What type of accommodation? Recommended Accessib |E farms

Buchgrabenhof Ebenbauer Kinderbauernhof Bio Bauernhof Landhaus
Vinihof Liebau, Southern Burgenla Scharrerhof Bender Ferienhaus

8 St Hollersbach im Pinzgau, Hohe Tauern Nationa Kellerstockl
Accesible  Country Howse Orgic  Viokty  Accessble  FamStay Park Region, Salzburger La Straden, Vulkanland & Spa Region in S

Accessible  Babies &Kids  Farm Stay
Organic  Accessible  Farm Stay

Holldlyl ina Carefree Enwronment /

Bmuswou" ol ol T mrnusfvou" VS g Emusrvou-*

Torwis, Ragioii 5/15/2024 to 5/22/2024 2 Adults 1 O Children Get a Quote s e s Dt Mare Detil More Detail

Holidays on Accessble Farms in Austria Book now

A Ho|ic|ay for Everyone

The sun is up, the birds are chirping rnerri|y in the ear|y morning and the scent of lavender is rising from the bed of herbs next to the patio. Off we go! It’s
time for a delicious breakfast with farm products in the garden. Spacious rooms and holiday apartments with elaborate details, designed with great care,
ensure that all areas are wheelchair accessible. Here, you can move freely! We want to make sure that you can also enjoy the beautiful countryside

beyond the farmyard. Our certified farms offer accessible leisure activities, outdoors and indoors. Feel at home!

Source: own screenshots from https://www.farmholidays.com/en
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Booking of experiences on digital platforms

Austria v

[ THOLIDAYS |
L ONTHE FARM What would you like to do?

—

Farm Experiences: That's What You Can Digcover!

ACCESSIBLE LEISURE ACTIVITIES

Are you not steady on your feet? Do you have difficulties seeing or hearing? Activities in Austria’s
beautiful countryside will help you restore your inner balance. Nature trails in the national parks

are ideallv suited for blind and visuallv impaired hikers. There are excellent trails for hand cvclers

100% rww ww g =N | m Barrier-free farms
9
17 7 ° N5
80% 9 8 — | mHorse farms
10 21
11 15 22
6% ||k Active holidays
40% Organic farms
20% m Vineyards
0% m Farms for babies

2008 2013 2018 2020 2024 and kids

Where would you |i|(e to go?

<  Wheels4flying

dfi Gift Vouchers [ Online Magazine [3] Services

Duration

(> People usually spend 2 hours here.

What type of accommodation?

Contact Info

Wheels4flying

Hollenzen 111b, 6280 Mayrhofen, Austria
office@wheels4flying.com
+43 664 9966 5366

https:/www.facebook.com/wheels4flying

What would you like to do?

Source: Embacher (2024), [2008 717 farms, 2013 790 farms, 2018 739 farms, 2020 800 farms, 2024 633 farms]
Source: own screenshots from https://www.farmholidays.com/en and https://www.mayrhofen.at/en
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Willkemmep i, Zillertal

Lvev Wolet @ Q

m Ramsau im
Zillertal

Schwendberg
3T

F

/

= Burgstall

Aslegg M:yrhalen Brandberg

Zillergrund
Hierger Y

filf Gift Vouchers (1 Online Magazine (X Services S MyProfile  Q Search

Where would you like to go?  What type of accommeodation?

Services on the fam

COMFORTABLE HOLIDAY APARTMENTS

Al apartments and rooms on the farms are fully accessible. No ifs and buts. They provide great
comfort and are nicely furnished. Feel-good factor included. In the rooms, you can move around
without difficulty. The bathroom on the ground floor comes with a curbless shower and 3 comfort-
height toilet with grab bars. Rsmps and wide doorways sre a standard on some farms.

For us, accessibility does not primarily mean accessible for wheelchairs. Our farms are places where
people with various disabilities can relax.

@ EN
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Booking of experiences on the UaB VermieterApp |

Bauernhof erleben Experience a farm
£-Mailvorlasen Hier konnen folgende Daten eing .
e The following data can be entered and
A hl UaB Part .B.  mud
(A) Auswahi Ua il==""""" ctored here:

* selection of Holiday on Farm partner
e.g., "'myZillertal" or own information
Kurzer Teasertext [T If no selection is made and no text and

NN @

Erlebnisse rund um ORI mer  link are entered, the "Experience the

o : ) :

Uelmebnb (Dh F farm" block will not be displayed in the
PR L Regionale Erlebnisse & Ang e-mail.

e Ist der Hof kein ,myZillertal“-Pa
myzilertalape Osterreich beheimated, dann ka R Y VSTV BT EY-CA VI GERINETI)

eigenen Hoferlebnisse oder and
or partner logo
Hof-URL: Hierzu kann er selbst eine Ubers

@ individuellen Link zum Baustein short teaser text (max. 160 characters)

@ _ 7 . link to the shop or to myZillertal
Bausteine lassen sich deaktivierg

m . er im E-Mail nicht angezeigt, er | pa rther
Providing accessible Damit lassen sich z.B. saisonale
leisure activities aktivieren und wieder deaktivieren.

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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Booking of experiences on the UaB VermieterApp I

Angebotskarte rund um UaB Betrieb

Durch die geografische Lage kdnnen umliegende Erlebnisse, regionale

E-Mailvorlagen S $ > 3 ;
Angebote, etc. mit regionalen Anbietern und Portalen wie etwa myZillertal
in die Pre-Stay-Benachrichtigung eingebettet und hinterlegt werden.

@ LINK Z. ERLEBNIS-SHOP Visualization of accessible frastruktur er vor Ort vorfindet bzw. welche

. . . etc. er vorab oder spontan je nach Lust und
i 8 T leisure activities on a map konsumieren kann.
| Diese Verbindung der Daten schafft einen bidirektionalen Austausch und
o Sy e eine Verbindung zwischen touristischer Infrastruktur und Angebot.
?w S s e Position des UaB-Betriebs auf der Karte mittels Pin
P ¥ =0 % # und Geo-Koordinaten. Bietet der Betrieb selbst Produkte
= e /A e D oder Erlebnisse an, werden diese sichtbarer fiir den Gast
et ® i hervorgehoben.
Q.
Erlebnisse direkt bei uns am
Bauernhof XY Q Buchbare Erlebnisse Erweiterungsmaoglichkeiten:
A die Milch herk , Wi . . _pe .
e Bk i YOO ol gt o Einkaufsméglichkeiten @ AB-HOF & BAUERNLADEN
GENUSSECKE
BAUERNMARKT
Yranctounflioum - Ch AN, Premium Wine Tastina. Schnapsbrennon

Source: own screenshot from the UaB VermieterApp (https://www.urlaubambauernhof.at/de)
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Paragliding for people with disabilities

Source: own screenshot from the Wheels4flying Business Plan DE (http://www.wheels4flying.com)

* mission: to make paragliding possible for everyone

* aim: to make tandem paragliding possible for people with limited mobility
and to teach paragliders with disabilities how to fly again
* target group:
o people with disabilities or mobility impairments who are unable to
complete a regular tandem paragliding flight
o people with disabilities who have already have a paragliding license
o people with disabilities who want to become paragliders
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Paragliding for people with disabilities

e aim:t
and to

* target
o pe
co

o pe

o pe

eurac research

Paper for Special Issue CrEDIT

m|SS|O Co-Creating Equitable Diverse and Inclusive Tourism

Accessible touristic lelsure activities in the alpine outdoors: An ethnographic study along
inclusive (digital) tourism value chains

Alexander Plalkner, Marco Maid, Katharina Weskopf

Pecple with disabilties are an important target group in toursm, benediting from Inclusive offers and
barrier-free service chaing dlongiide other target growps (e g, senior ctizens and famifies with
chiidren) {Bubalis & Darcy, 2011; Pechlaner et al, 2005). As society ages, the number of people with
health/physical limitations & increasing (Vila et al, 2015). As a result, pecple with disabilties depend
on the accessibilty and usabiity of tourism products Accessible tourism offers enabile pecple with
dsabilities to enjoy tourism experiences. According 1o Nigg and Peters (2022), an inclusive (tourism)
offer that includes all people with and without disabilties will continue to be refevent. Due to
Increasing Iife expectancy and the desire to remain active, the development of modern and digital
tourism cffers is an important support. Although legal efforts are increasingly focused on mproving
accessible (digitel) infrastructure (Maris De La Fuente-Robles et of, 2020), there &s s demand for
b free and easily ble (mobie) nation offers, for example in the form of web-based
services (Oderzapl ot al, 2015) The focus here is on Barrier-free and easily accessidle (mobile)
information services (e.g., web-based senvices, smart data management) for tourism offers.

Smart dats management includes messures that are used 1o plan, deveicp, implement, and macage
various systems {Zide & Jokonva, 2022). In addition, smart data management can be used to perform
analysis to solve specific problems (Huang & Huang, 2015) and make better operational decisions (Bag,
Wood, Mangle & Luthes, 2020, Bag. Wood, XU et al, 2020, Cirvels-Lorento et al., 2020, Mcsfee &
Brynjolfsson, 2012; Wolfert et al, 2017). The goal is 2 more targeted use of data (Lacam & Salvetat,
2021) As o result, feg. offers for different target groups) can be
achieved (Chol et al., 2021), supply chain management can be improved, sales activities can be further
developed, services can be automated (Mercan et ol 2021), and collaboration can be strengthened
This increases loyalty, credidlity and trust and crestes value for all stakeholders (Bwhalis & Leung,
2018; Mercan et al,, 2021).

This stucy addresses the following research guestions: What ace the gaps in a (digtally) sccessible
service chain for tourism leisure services? What are the biggest challenges and sometimes fears for
people with daabilities? How can they be improved or eliminated with the help of digital applications?
In line with s deseed pet process, the gy of an 05 study was chosen for
this ongoing study. In this research desgn, vulnerable groups (e.g., pecple with disablities) are
intensively accompanied and observed when using tourist lesure activities. Al forms of disabiities
(eg, mobiity, hearing, visual, and learning disabiities) are Included in the ethnography, and, for
example, piktures and videos are taken during the observation for documentation purposes
Therefore, the effort for this research design is very high for a growp

The ethnographic study is based on the guidelines of the Interreg project Granting Accessible Tourism
for Everyone (GATE), developed by experts in tourism and inclusion. Pilot measures have been
developed to show how inclusive tourism can be implemented. For example, multi-sensory signs (e.g.,
symbols, pictograms) can be used to design multimedia, a5 online tools are essential for accessible
tourism. As part of this Interreg project, multimedia content was made accessible to end devices
through an enline application with a resp web design. (UNESCO Dolomites Foundation, 2024).

The focus of the ethnographic study s on the outdcor leisure activities of people with disabilities. An
ethnographic observation day was conducted in July 2019, The researchers observed people with
different disabilities (mobility, hearing, visual, and learning disabilities) (n=8) at a ropeway company
near Innsbruck in Tyrol (Austria). In addition, another observation day is planned in this ongoing study
in spring 2024 in the Zillertal in Tyrol (Austria), where one or more paragliding flights with people with
disabilities will be acc ied. These two days are supported by experts from a local association of
people with disabilities, which provides insights into the accessibility of vuinerable groups and ensures
participatory development on inclusion.

The observation days of 2019 and 2024 can be compared as they both focus on the gaps in the service
chains of leisure activities regarding accessibility. A comparison can therefore be made between the
barrier-free ropeway experience and the extreme sport of paragliding. Furthermore, the guidelines of
the Interreg project GATE are integrated into the ethnographic study and the evaluation of the
observations. In addition, the empirical results of this study will be compared with those of GATE ina
flexible pattern-matching template. This will make it possible to derive more specific
recommendations for action for providers of tourist leisure activities.

The ethnographic study aims to identify barriers, problems and even fears along the service chain that
people with disabilities face when using outdoor leisure activities. Recommendations for actica will be
derived for socially inclusive sustainable tourism services supponed by digital solutions (e.g., data hubs
or interface manag tind

in ination information sy ).

Keywords: accessible tourism, ethnography, people with disabilities,, paragliding, alpine outdoors

Source: own screenshots

= Submission of the full

paper by 31.08.2024
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Conclusion

e participation in adventure activities to gain
insights into everyday farm life

e diversification by offering activities that are also
available to e.g., people with disabilities, seniors

* important: authenticity

e digital marketing as an additional channel
= pay attention to
o large lettering
O Image captions
o audios
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